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Dear FCC,

I just recently read how FCC 1is try to propose a plan to have all radio stations
provide air time to a group of people that would represented the majority & diversity of a
population in a given area. : ? That was a mouthful. Why would the FCC feel the need
to do this?

Collect the right people that would represent the majority & diversity of any population
seems like an overwhelming job. There are a whole bunch of races (only one that is not
direct results of a personal choice), there are whole bunch beliefs, there are a whole bunch
of workers, there are a whole bunch of prejudices, there are whole bunch tolerances, and
there are a whole bunch of other things that makes-up the population of the US today.
Those other things include: restaurants, clothing stores, cable channels, radio stations,

schools, automobiles, and so on and so on! : )

Funny, but FCC appears to proposing a plan that would almost seem to provide the
same humor if it was applied to other things. For example: Red Lobster being
commanded to have a dollar-menu like McDonalds and Lane Bryant being forced to carry
the same line of clothing as the 1-2-3 or 2-3-4 store. Let us also consider the following
example: TV Land Network being in jeopardy of litigations for airing the same shows as
HBO, Cinemax, or those shows one would have to pay before viewing. What about if a
child would be forced to attend a school in NC even though the parents have moved to CA
or have chosen to homeschool the child? Even think about this, if Honda was obligated by
law to use the same engine of Yugo? Ohhh just thought of this one, KKK group be forced
by law to have a BLACK PANTHERS as a regular guest speaker. Kind of funny? : }

Well, I must get ready to retire for the evening, but I hope the point I was
attempting to present was clear: one of the reasons we as the US population are so
admired by other populations of the world is because of our freedom of choice. I like when
objects are labeled, this should ensure the consumers of the contents that are inside and
there providing the consumer with the information needed to make an informed decision

on whether to purchase the item or not! So with all of the above and many other
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examples as well as with radio stations, the label should ensures the contents and the

contents should not be tampered with for the satisfaction of the consumer that choose to

select that particular radio station.



